LELO

PLEASURE OBJECTS



SEX TOYS - TODAY & TOMORROW

Spearheaded by ever more open-minded attitudes
towards female sexuality, sexuality in general and
increased exposure in the media, conventional sex
toys are progressively evolving from the shady back
street to the mainstream high street. The customer-
base has shifted from primarily men, to constitute
women and couples, a new type of consumer
seeking high-quality products to trigger erotic
appetite, catalysts for evoking pleasure, passion, sin
and taboo.

Female-friendly erotic retail formats are popping up
exponentially and traditional lingerie  and
department stores are stocking up on vibrators,
blindfolds and massage oils as part of their basic
offering. The consensus, consumers and vendors
alike, seems to be that the new breeds of high-end
sensual accessories now emerging are a rightful and
healthy addition to the mainstream market space.

DESIGNER SEX

Sex toys can be segmented into one of three
categories: low-end, high-end and designer. The low-
end segment has its roots in the traditionally male-driven
world of pornography and the existance of a so-called
high-end segment is largely attributed to women
entering the market space. Recently, a gap began to
appear beyond the existing high-end market.
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Women and couples, with money to spend, were
becoming increasingly interested in acquiring erotic
attributes in formats befitting the post-Sex and the
city lifestyle. To address this gap, LELO was founded in
September 2003 by designers Carl Magnuson and
Eric Kalén, and engineer Filip Sedic.

LELOs business concept is to design, develop,
produce and retall, stylish and functional pleasure
objects for women and their partners. Through a
special blend of Scandinavian design, brand
philosophy and an attractive price-range, we
provide a leading edge, high-quality alternative to
the conventional erotic market space.

LELO - A LEADING EDGE

We facilitate our strategy by maintaining a streamlined
organisation with best part of the value chain in-house:
from concept to design, from engineering to
production, and from marketing to sales. With our own
production and distribution facility in China, we can
continuously monitor quality levels, guarantee deliveries
and control standards. Our leading edge can be
distinguished in five main areas: aesthetically,
ergonomically, functionally, quality and packaging.

Aesthetically, our pleasure objects are characterised
by being discrete and avoiding stereotype anatomy-
based design language. Equally befitting to act both
the part of appealing inanimate object and
functional pleasure tool, a pleasure object is designed
with emotive qualities of form to feel timeless, sexy,
and feminine, to never look out of style.

A LEADING EDGE
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